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CSR Corporate Imperative 2020  
Destination Goals 
Selected Sub-goals 
 Reduce energy use by 35% 
and source 40% of the energy 
used from renewable or 
alternative energy sources 
 Recycle 95% of waste 
generated globally 
 Eliminate 100 million pounds 
of packaging from Campbell 
products 
 Make a positive impact in the 
lives of 100 million youth 
through our volunteer, 
community and signature 
programs 
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Food Waste Reduction Alliance 
http://www.foodwastealliance.org/ 
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FWRA Definition of Food Waste: 
Any solid or liquid foods substance, raw or cooked, 
which is discarded, or intended or required to be 
discarded. Food waste is the organic residue 
generated by the processing, handling, storage, 
sale, preparation, cooking, and serving of foods. 
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FWRA commissioned a 
study by Business for Social 
Responsibility (BSR) to help 
us understand the 
landscape of the problem. 
Approximately 80 billion 
pounds of food is discarded 
in US landfills each year. 
The pie chart to the right is 
an estimate of where those 
food losses are occurring. 
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Waste Minimization 
Local food donations via 
Feeding America Network 
Non-saleable 
product/packaging separation 
Animal feed 
Composting/Anaerobic 
Digestion 
Plant Waste Stream Management 
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Campbell Pepperidge Farm
Food Donations to Feeding America 
Foodbanks in the U.S. 
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 Waste to energy 
biogas digester 
• Shredded food waste from 
loose product containers 
from plant floor(diverted 
from landfill) 
• Spoiled/rejected 
vegetables (diverted from 
landfill) 
• Plant floor drain food 
waste  
• Other organic streams 
• Regional farm and food 
producer organic waste 
Napoleon, OH Biogas 
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Just Peachy Salsa 
Problem:   
 800,000 lbs of fresh NJ peaches sent to landfill 
 Cost to farmers to dispose of good fruit 
 Food Bank of South Jersey struggling to feed 175K residents 
Solution:  Campbell ingenuity + Culinary expertise + sustainability 
mindset + volunteer commitment = Just Peachy Salsa 
 60,000+ jars of Just Peachy salsa produced over                                              
4 manufacturing days – 3rd year for the project 
 200+ employees volunteered to hand-label the jars 
 Media coverage - 27 print  articles and nationwide coverage by the 
AP.  National recognition 
 Available at 20+ locations locally, including farmer’s markets, 
restaurants and select ShopRite stores.   
 Potential to save farmers $50,000 and generate $100,000 annually for 
the Food Bank 
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Food waste audits  
Breaking down barriers 
• Regional disposal options 
• Transportation challenges 
• Balancing donation and 
diversion 
• Regulatory constraints 
• Volumes to support additional 
biogas capacity 
 
Tremendous Opportunity 
Remains 
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